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Abstract

The purpose of this research are: 1) to design brand and label for rice products of
Ban Tha sae Rice Farmers Group, and 2) to study consumer’s satisfaction toward brand
and label for rice products of Ban Tha sae Rice Farmers Group, Tambon Khlong U Ta Phao,
Amphoe Hatyai, Songkhla. This research is a qualitative and quantitative research. Study
by interviewing experts and consumer’s satisfaction survey 200 consumer by accidental
sampling. Data collection use questionnaire and in-depth interview. Data analysis by
statistics program for social science research and use descriptive statistics (percentage,
mean and standard deviation)

The results indicate that brand and label Type 2 golden round shape that inside,
there is a red Kanok pattern with curved lines, representing the ears of rice and Thainess.
Downside, show Tha sae Rice brand. The label show product brand, product quality, and
other details. In addition, the consumer’s satisfaction toward brand and label are highest
overall.

Keywords: Product brand, Label, Rice products, Community agriculture
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